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Foreword and Editorial 
 

International Journal of Smart Business and Technology 
 

We are very happy to publish this issue of an International Journal of Smart Business and 
Technology by Global Vision Press. 

 
This issue contains 4 articles. Achieving such a high quality of papers would have been 

impossible without the huge work that was undertaken by the Editorial Board members and 

External Reviewers. We take this opportunity to thank them for their great support and 

cooperation.  

 

The paper “Research on Marine, Leisure, and Tourism Activation Plans through Surfboard 

Competitions-Busan Haeundae-Gu Beach Combing Surfing Festival” conducted “literature 

research” and “qualitative analysis”, focusing on the activation of surfboards and the research 

and suggestions of marine leisure tourism industry among marine leisure sports. In order to 

produce results, a total of five people are selected as participants in the competition and 

interviewed by marine sports officials. The collected data is analyzed using the Nvivo 2 

program to produce activation the following results. First, there is always a danger of 

accidents as Dragon Boat, Banana Boat, Yacht, Surfing, etc. are active in one beach, so there 

is a need to secure safety by dividing Jungmok by considering the characteristics of seven 

beaches owned by Busan or implementing a routine system for each event. Second, marine 

sports events were found to be only at simple experience rather than actual activation due to 

their exorbitant participation costs or insufficient equipment loans. Therefore, it is necessary 

to support easy-to-access sports such as surfing boards, which are simple and relatively 

inexpensive, and it is also thought to be a more effective development of marine sports if the 

research of marine sports on gender and the study of marine sports, which can be shown by 

age, are carried out more intensely. 

 

YoungMok Kim, HeeJung Lee and Sela Lim’s study “Influence of Job Characteristics on Job 

Satisfaction; Mediation Effect of Job Ethics and Job Engagement” explored correlation of K 

pharmaceutical company’s Staff for job characteristics and job satisfaction to confirm 

mediation model and path of job ethics and job engagement. To this end, data was collected 

from 366 survey results conducted by 370. The survey consisted of, the job characteristics 

scale and job satisfaction scale, job ethics scale and job engagement scale. Bootstrapping 

methods were used by the author to verify the average and standard deviation of variables, 

and to create the mediation model of how job characteristics relate to job satisfaction, job 

ethics, and job engagement. To verify average and standard deviation of variables and 

mediation model of how job characteristics to job satisfaction through, job ethics and job 

engagement the author used bootstrapping methods. For the research result, this study 

presented descriptive statics for each variable of respondents’ and conducted correlation 

analysis among job characteristics to job satisfaction through job ethics and job engagement 

(β=.046, C.I[.021~.075]). And job characteristics to job satisfaction through job ethics 

(β=.000, C.I[-.039~.042]). And job characteristics to job satisfaction through job engagement 

(β=.185, C.I[.126~.249])And job characteristics to job satisfaction (β=.221, C.I[.147~-.294]). 

Furthermore, the pathway model showed significant relationships among job characteristic, 

job satisfaction, job ethics, and job engagement. The mediation analysis revealed that there 

were meaningful correlations among job characteristics, job, job satisfaction, job ethics, and 

job engagement in pharmaceutical company’s staff.   
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The research paper “Research on the Influence of Fashion Shopping App Characteristics on 

Satisfaction and Loyalty: Focusing on the Adjustment Effect of Fashion Involvement” 

explored that at present, there are some researches on the satisfaction and loyalty of fashion 

shopping app, but it is not clear whether the characteristics of fashion shopping app has an 

impact on satisfaction and loyalty. Therefore, this paper attempts to explore the effects of the 

characteristics of fashion shopping app on satisfaction and loyalty. Degree of influence. The 

research objects of this study are the post-00 generation groups in China’s first and second-

tier cities. The first and second-tier cities are economically developed cities in China, and 

their consumption status can reflect China’s consumption trends. The post-00 generation 

group is the main force of consumption in China now and even in the next 20 years. The 

research method of this paper is conducted in the form of questionnaire survey. A total of 350 

questionnaires were collected from February 10, 2020 to February 18, 2020. Untrustworthy 

questionnaires were excluded. Finally, 342 questionnaires were used for SPSS data analysis. 

Based on SPSS data analysis and AMOS verification, it is finally concluded that the 

characteristics of the fashion shopping app have a positive impact on satisfaction and loyalty. 

 

The proposed paper “A Study on the Influencing Factors of Customer Satisfaction and 

Continuous Use Intention in Mobile Payment Service” aims to verify the structural 

relationship between service quality, system characteristics, customer trust, customer 

satisfaction, and continuous use intention of mobile payment service for Chinese people with 

experience in using mobile payment service. The results of the empirical analyses, it is 

confirmed that the service quality and systemic characteristics of the mobile payment service 

have a significant effect on the customer's trust. Also, it is structurally confirmed that 

customer trust and perceived risk have a significant effect on customer satisfaction. 

Furthermore, customer satisfaction also has a significant effect on customer’s intention of 

continuous use. However, it is confirmed that the systemic characteristics of the mobile 

payment service do not affect the perceived risk. 
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